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ABSTRACT  

This research aims to design and evaluate a feasibility study model for 

product development in the Swarga Suites Bali Berawa expansion project, utilizing 

the POAC (Planning, Organizing, Actuating, Controlling) managerial framework 

and the Ansoff Matrix strategy. The primary focus is to formulate a systematic 

approach for obtaining owner approval for hotel development on newly acquired 

land. The proposed model comprises five integrated phases: planning, organizing, 

actuating, controlling, and final output presentation. 

The process began with a comprehensive feasibility study covering market, 

financial, technical, and environmental dimensions. Supporting documents 

included a market research report, SWOT analysis, cost estimations, environmental 

compliance files (PBG, DLHK), organizational structure, and a RACI Matrix to 

ensure completeness and accuracy. Internal validation cycles and presentation 

simulations were conducted to enhance project quality before final submission. 

The findings demonstrate that this model successfully supports transparent, 

accountable business decision-making and led to the issuance of an official 

Approval Decree (SK) by the owner. The development strategy followed the 

Product Development quadrant of the Ansoff Matrix, aiming to increase hotel room 

capacity from 60 to 220 units. This structured approach offers a strategic reference 

for future hotel development initiatives, emphasizing comprehensive feasibility 

analysis and long-term planning. 

 

Keywords: Feasibility Study, Product Development, POAC, Ansoff Matrix, Hotel 

Expansion 
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CHAPTER I 

INTRODUCTION 

 

1.1 Background 

Bali Island is one of the tourist islands in Indonesia which contributes 

significantly to the country's foreign exchange; the island is popular tourist 

destination because of its natural beauty and culture, both traditional and modern. 

Therefore, the island of Bali has become one of the destinations for domestic as 

well as foreign tourists for holidays. Bali as part of Indonesia is a national and 

even world tourism center. Bali Tourism is a complete package for holiday makers 

in term of tourism products and services, on top of its tourist attractions starting 

from natural beauty, culture, and even a variety of relatively unique culinary 

delights. The island of Bali has unique characteristics even though it covers 

relatively small area of 5.590,15 km2 (Badan Pusat Statistik Provinsi Bali, 2022). 

The life of Balinese community which is rooted from Hindu religion that shapes 

a system of community life that is a blend of values and  local wisdom, customs, 

art and traditions, as well as so thatthe island attracts world attention and has 

become a famous tourist destination. 

Every tourist who comes to Bali for more than 24 hours needs 

accommodation. Hotels are one place to meet these needs, Agustina (2021) states 

that a hotel is a type of accommodation that provides part or all of a building, to 

provide lodging, food and drink, and other services to the public, which is 

managed on a commercial basis. Hotels have a very important role in the tourism 
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sector, namely as a general accommodation facility for every tourist visiting Bali. 

The hotel industry continues to grow, and lots of competitors are emerging 

in the hotel industry, if we don't have added value that can attract guests, then we 

will be left behind in the competition. So for us to survive during competition, we 

have to provide more value that can attract the attention of guests. With the growth 

of the hotel industry, competition among hotels to attract guests is also increasing. 

This fueled more aggressive marketing strategies, improved service quality, and 

innovation in design, amenities, and guest experience. In the face of increasingly 

fierce competition, hotels must continue to adapt and innovate to maintain their 

competitiveness. This involves investment in technology, staff development, 

infrastructure improvements, and a deep understanding of consumer needs and 

preferences. 

In facing competition by conducting feasibility studies on business 

development and product launches to answer future business challenges 

(Suryaningsih et al., 2020). A business feasibility study is research into a business 

plan that not only analyzes whether a business is viable or not but also when it is 

carried out regularly to achieve maximum profits within a certain time, for 

example, a product launch plan. Feasibility study is a process of systematic 

analysis carried out to determine whether a project or business is worth running. 

It is not a business project itself but rather a crucial stage in business planning that 

ensures an idea has the potential to succeed and generate profit. The main 

objectives of a feasibility study are to determine the viability of a project based on 

market, technical, financial, legal, and environmental analyses; to identify risks 
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and challenges that may arise; and to determine the most appropriate strategy to 

be implemented. The results of a feasibility study are generally used as a basis for 

decision-making, whether to proceed or cancel a project, and as a reference in 

developing a more detailed and structured business plan.  

Several experts emphasize the importance of feasibility studies. Gray and 

Larson (2003) argue that feasibility study is the initial step in project management, 

providing an overview of whether a project can be carried out with the available 

resources. Kasmir and Jakfar (2017) define feasibility study as a comprehensive 

activity that examines in depth whether a business is feasible to run or not. 

Meanwhile, Gittinger (1986) views feasibility study as a comprehensive analysis 

to assess the benefits and costs of a project, both from financial and social 

perspectives. Thus, feasibility study is not only a technical and financial 

assessment, but also a strategic foundation that influences business sustainability 

and guides decision-making by owners, management, and investors. 

Arifin et al. (2021) describes practical steps in starting a business that need 

to be taken, such as finding intentions and motivation, having an idea for what 

business to develop, determining the customer segment that will be taken, and 

choosing a marketing strategy as the business is established. In fact, entrepreneurs 

don't need to wait for the right time to start; those who have the courage start the 

business continually and  consistently in developing the business. By maximizing 

the use of technology, the development of a business will be faster and easier to 

achieve the targets set in setting up a business. 

Bali current tourism tourism characterized by traffic congestion, cafes, and 
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nightlife has led to a shift in travel trends and consumption patterns. Tourists now 

show a growing preference for local cultural settings, such as rural atmospheres, 

the daily life of local communities, and participation in cultural and religious 

rituals, Utami and Susyanti (2018). This shift has prompted investors to adapt their 

tourism offerings to align with market preferences. One form of adaptation is the 

establishment and operation of tourism accommodations such as hotels, villas, 

resorts, and homestays that capitalize on the appeal of natural rural attractions for 

profit. The map of Tibubeneng village is presented in Figure 1.1: 

 

 

 

 

 

Figure 1.1 Location of Tibubeneng Village 

Source: Google Earth, 2024 

Some examples of places described in the previous explanation are Canggu 

and Berawa Villages. Located in Badung Regency, Canggu and Berawa Villages 

have become new tourist destinations that attract domestic and foreign tourists. The 

waves are suitable for surfing and the beaches are relatively calm compared to Kuta 

or Seminyak, making Canggu and Berawa Villages new gems in the world of Bali 

tourism (Hanum & Suryawan, 2018). Since 2000, Canggu and Berawa villages 

have transformed from predominantly farming and fishing villages to areas with 
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hundreds of new accommodations. Until the end of 2017, there were 479 

accommodations consisting of hotels, restaurants, villas, bars, and others. The 

composition of community livelihoods has also changed over time. It is estimated 

that 70 percent of the residents of Canggu and Berawa villages have now changed 

professions as transportation service providers, hotel and restaurant employees, and 

accommodation managers (Laba et al., 2018). The number of tourism support 

facilities will of course continue to increase considering that currently many large 

development projects are underway. Swarga Suites Berawa is a tourism business 

that operates in the hotel services business sector.  

Swarga Suites Berawa is one of the many hotels in the Canggu area which 

legal name is PT. Alam Bali Sejahtera – Swarga Suites Bali Berawa which is 

governed under holding company called PT. Parna Raya Group.The hotel is part of 

the tourism industry and offers hospitality services to guests visiting the area. 

Swarga Suites Berawa is one of the many accommodation options in Canggu that 

offers a comfortable and enjoyable stay for guests visiting the area.  

Based on Table 1.1, it can be said that there has been a steady increase in the 

number of rooms available from year to year, which could reflect expansion or 

new development. Despite minor fluctuations, overall occupancy rates 

experienced a significant increase from 2020 to 2024. This may indicate an 

increase in demand or efficiency of room availability management. Projections for 

2024 show continued positive trends in room usage and occupancy rates, with 

expectations reaching 89.28% of available rooms. The following  room occupancy 

rate for the last 5 years at Swarga Suite Bali Berawa which can be seen in Table 
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1.1 below: 

Table 1.1 Swarga Hotel Occupancy Growth for the last 5 years 

Description 

Actual 

2020 

Actual 

2021 

Actual 

2022 

Actual 

2023 

Actual + 

Projection 

2024 

Amount Amount Amount Amount Amount 

Total Rooms 

Available 12.898 21.535 21.796 21.900 21.960 

Total Rooms 

Occupied 9.375 13.339 18.717 19.544 19.606 

Occupancy 72.69% 61.94% 85.87% 89.24% 89.28% 

Source : Swarga Suite Bali Berawa, 2024 

Tourism, which is now being promoted, has indeed improved the standard 

of living of the majority of the people of Canggu and Berawa Villages 

(Dipadewanda & Mahagangga, 2019). In response to the market need shown 

trough the increased occupancy after the Covid-19 pandemic in Table 1.1 above, 

Swarga Suites Bali Berawa, which is located on Jalan Pamelisan Agung, 

Tibubeneng Village, Banjar Berawa, is very enthusiastic about developing and 

expanding the Hotel, which is ultimately expected to enhance business 

performance through well-planned product development, by leveraging the 

company’s competencies and experience in property management, including 

product packaging, sales strategies, as well as the use of technology and 

established networks. The hotel is often full in some periods reaching to 100% 

occupancy; more over the hotel often refuses group booking, as the hotel has a 

limited number of rooms, namely only 60 rooms. On this basis and considering its 

very strategic location where the Berawa and Canggu are currently trending tourist 

destination areas, the management of Swarga Suites Bali Berawa has begun to plan 
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and submit several plans to develop its hotel business to business owner, one of 

which has been successfully developed, namely; Construction of additional 

restaurant expansion, additional F&B outlets, construction of a pedestrian path 

(pathway) for hotel guests access to the beach and construction of a connecting 

bridge from the hotel across the river and directly to the beach. With the success 

of this development, it was able to convince the owners and shareholders to further 

develop the Swarga Suites Bali Berawa Hotel business so that it becomes the best 

hotel in the Canggu area in particular and Bali in general. 

The planning for the development of this hotel begins with determining the 

location to be developed. On the other hand, the land for Swarga Suites Bali 

Berawa is already fully built with no further space available for expansion. 

However, adjacent to the hotel is the land of a former hotel, which is no longer in 

operation. Identifying this opportunity, The management, which at that time was 

led by the General Manager then held by the author of this thesis initiated a review 

of the land ownership status. Although the land had already been acquired prior to 

the implementation of the project, the management still carried out a 

comprehensive feasibility study to assess the land value, investment potential, 

target market, marketing strategy, and other relevant aspects in order to ensure the 

viability and strategic direction of the proposed development plan. 

Hotel feasibility studies are obligatory to provide a comprehensive and solid 

ground to evaluate all the key components that influence the future success of any 

hotel development project. In general, a feasibility study determines the go/no-go 

decisions regarding new hotel construction. Comprehensive market analysis and 
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financial analysis reports are vital parts of the feasibility study, which will 

ultimately determine the fate of the property (Kim, 2005). 

In the context of a feasibility study being researched to be reported as thesis 

by project, which is an expansion of Swarga Suites Bali Berawa Hotel by 

increasing the total number of rooms to 220, examining the business viability, 

legal requirements and standards of an area, in this case hotel located in North 

Kuta is an intriguing subject. In a business feasibility study, evaluating the legal 

aspects is basic and essential for business owners to decide in embarking on the 

business venture. This evaluation is crucial for the continuity of the business and 

to assure creditors and investors that the business complies with applicable 

regulations (A. Sumarsono et al., 2020). 

Feasibility Study is the foundation for the planning of this hotel expansion 

and development, as it provides a clear picture of the viability and potential of the 

project. Based on RUPS Board meeting (RUPS – Rapat Umum Pemegang saham), 

the feasibility study document required to obtain the owner approval for the project 

covers the analysis of several key aspects, namely: 

1. Site SWOT Summary, to identify the Strengths, Weaknesses, 

Opportunities, and Threats related to the hotel's location, including physical 

conditions, accessibility, and surrounding development potential. 

2. Competitive Hotel Market Overview, to understand the hotel’s positioning 

in the competitive landscape of the Berawa area and beyond, through 

analysis of market segmentation, occupancy trends, competitor pricing, and 

facility benchmarks. 
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3. Renovation and Extension Recommendations, offering technical and 

strategic inputs to increase hotel capacity and quality through upgraded 

facilities, structural enhancements, and new service concepts. 

4. Sustainable Hotel Development, emphasizing environmental, social, and 

energy-efficiency considerations, in line with sustainability goals and green 

building principles. 

5. Estimated Utilization and Pricing, projecting room and facility usage rates, 

and proposing competitive pricing strategies that align with target markets 

to forecast potential revenue. 

6. Cash Flow Projection, presenting detailed estimates of income and expenses 

during both development and operational periods, covering operational 

revenues, costs, maintenance, and reserves. 

7. Investment Analysis, assessing financial feasibility through key indicators 

such as Payback Period, Net Present Value (NPV), and Internal Rate of 

Return (IRR), Return of Investment (ROI), along with associated risk and 

sensitivity analysis. 

By addressing these aspects, the feasibility study aims to provide a 

comprehensive and objective basis for decision-making by management and other 

stakeholders. 

With the information obtained from this Feasibility Study, the management 

can formulate strategic steps to ensure that the hotel expansion  project is 

implemented effectively and aligns with the expectations of the shareholders and 

property owners. To support the smooth execution of this process, the planning 
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has been developed comprehensively to ensure that each development step can be 

carried out in a focused and well controlled manner. This well prepared planning 

also provides confidence to stakeholders regarding the feasibility and success of 

the project. When the feasibility study is approved, the entire development process 

will proceed according to the contractor's work schedule while ensuring that the 

hotel's occupancy rate remains unaffected and that hotel operations are not 

disrupted during the construction period. 

The author, who previously served as the General Manager at Swarga Suites 

Bali Berawa, believes that the Feasibility Study is a crucial component in the 

process of obtaining owner approval for hotel development. This process not only 

identifies the potential benefits and challenges but also provides a solid foundation 

for sustainable and strategic business planning. The author is particularly 

interested in making the proses of developing the feasibility study as a focus for 

this thesis, to complete one of the requirements for the master degree study in 

Tourism Business Planning at Polytechnic Negeri Bali. 

As a professional in the hospitality industry, the author recognizes the 

importance of designing and managing the hotel development projects effectively 

could yield positive impact both economically and socially. The Feasibility Study 

serves as a crucial foundation in initiating the development, as the decisions made 

will affect the sustainability and long-term growth of the business. This process 

also encompasses many aspects relevant to both theory and practice in tourism 

planning, such as market analysis, destination management, and the development 

of facilities that can support local tourism. 
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This thesis aims not only to examine the practical aspects of hotel 

development but also to contribute academically by understanding how a 

systematic approach through Feasibility Study can assist in the planning and 

management of more sustainable hotel projects. Additionally, the author hopes 

that the findings of this thesis can serve as a guide for other professionals in the 

tourism and hospitality industry and provide insights into the importance of a 

thorough planning in creating thriving, sustainable, and economically beneficial 

tourist destinations for local communities. 

Based on the background and the importance of the Feasibility Study in the 

process of obtaining owner approval for hotel development, the author has decided 

to make the feasibility study development as a central theme of this project-based 

thesis. Entitled "Product Development Feasibility Study at Swarga Suites Bali 

Berawa", this project aims to design, develop, and prepare the documents as  

strategic development protocol that are not only financially profitable but also 

contribute to tourism development and the local economy. 

 

1.2 Formulation of Problems  

The problem formulation of this thesis by project of the hotel expansion is 

described as follows: 

1. How to obtain owner approval  for the construction of the hotel expansion on 

new land are executed at Swarga Suite Berawa? 

2. What are the documents required to be developed as a part of the fasibility 

Study? 
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3. What is the model to obtain owner approval  for the construction of the hotel 

expansion on new land at Swarga Suite Berawa? 

 

1.3 Objectives of The Study 

The Swarga Suites Berawa hotel development project has the following 

objectives: 

1. To find out the process of obtaining owner approval for the construction of 

the hotel expansion on new land are executed at Swarga Suite Berawa. 

2. To find out the documents required to be developed as a part of the fasibility 

Study. 

3. To find out the model to obtain owner approval  for the construction of the 

hotel expansion on new land at Swarga Suite Berawa 

 

1.4 Significances of The Study 

a) The project in this research is expected to provide a deeper understanding 

of the process of obtaining owner approval in the planning and execution of 

hotel development projects, especially in the context of Swarga Suites 

Berawa. By analyzing market potential and conducting an economic 

feasibility study, this research will provide new insights that can enrich 

theories related to property development and hotel management. 

1. For hotel developers, this research helps in making strategic decisions 

on how to structure convincing development project and effectively 

secure owner approval. 



 

 

13 

 

2. For hotel managers, this research provides a better understanding of 

market potential and economic viability which can help them in 

designing more efficient and effective operational strategies. 

3. For investors, this research will provide a clearer picture of the potential 

return on investment from hotel development projects. 

b) This research project will also provide commercial benefits for Swarga 

Suites Bali Berawa. From the results of this project, it is hoped that Swarga 

Suites Bali Berawa can sustainably increase the hotel's income and become 

one of the favorite hotels for guests who come to Bali, especially those who 

want to stay in developing tourist areas, especially in the Canggu and 

Berawa areas. 

c. The development of the latest project provides the benefit of increasing 

income for the management of Swarga Suites Bali Berawa itself. 
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CHAPTER VI 

CLOSING 

6.1  Conclusion 

The The project for planning the development of new hotel facilities at 

Swarga Suites Berawa successfully implemented a structured management 

approach using the POAC framework (Planning, Organizing, Actuating, 

Controlling) and strategic development analysis through the Ansoff Matrix. This 

project was designed to address the following key research questions: 

1. How to Obtain Owner Approval for the Hotel Expansion Project on New 

Land at Swarga Suites Bali Berawa 

Owner approval was obtained through a clear and systematic 

process, beginning with a comprehensive feasibility study, followed by the 

preparation of strategic and legal supporting documents, internal 

simulations for the formal presentation, and finalized through an official 

project presentation and the issuance of an approval decree (Surat 

Keputusan - SK). This process ensured transparent, accountable, and 

effective decision-making aligned with business objectives and regulatory 

compliance. The key steps included: 

- Conducting a comprehensive feasibility study covering market, 

financial, technical, and environmental aspects. 

- Forming a dedicated project team with clear roles and 

responsibilities through organizational tools such as the RACI 

Matrix. 
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- Implementing internal validation cycles and stakeholder 

consultations to enhance project quality. 

- Preparing and rehearsing a formal presentation for the owner, taking 

into account the owner’s initial feedback. 

- Submitting a final project package that includes strategic 

justifications, risk mitigation plans, and regulatory compliance 

documents. 

2. Documents Required as Part of the Feasibility Study 

The feasibility study was supported by a complete set of documents 

that collectively demonstrated the business, financial, technical, and 

environmental feasibility of the project. These documents included: 

- Market Research Report 

Detailing customer demand, competitor analysis, and market trends. 

- SWOT Analysis 

Identifying the strengths, weaknesses, opportunities, and threats 

affecting the project. 

- Risk Profile and Mitigation Plan 

Outlining potential project risks and their mitigation strategies. 

- Financial Feasibility Report 

Presenting cost estimations, ROI calculations, BEP analysis, and 

investment payback projections. 

- Development Cost Estimation 

Providing detailed capital expenditure forecasts for renovation and 
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expansion works. 

- Environmental Compliance Documents 

Including PBG (Building Permit), Environmental Letter from 

DLHK, and Environmental Approval Statement as evidence of 

regulatory compliance. 

- Project Organizational Structure and RACI Matrix 

Clarifying task responsibilities and team composition. 

- Internal Validation Checklists 

Used to ensure the completeness and accuracy of all supporting 

documents prior to owner submission. 

- Final Project Document 

A consolidated report integrating all study findings, strategic 

rationales, and risk assessments. 

- Presentation Materials 

Supporting visual and narrative tools for clear communication 

during the approval meeting. 

3. The Model Used to Obtain Owner Approval for the Hotel Expansion Project 

on New Land at Swarga Suites Bali Berawa 

This model integrates the POAC managerial framework (Planning, 

Organizing, Actuating, Controlling) with the Ansoff Matrix approach for 

targeted and measurable product development strategies. The approach was 

designed to provide a systematic and efficient workflow that minimizes 

risks in the decision-making process for the hotel expansion project. The 
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process consists of five interconnected main stages, namely: 

- Planning 

This stage involved in-depth market analysis, feasibility study, and 

formulation of product development strategies based on SWOT 

analysis results and company strategy direction according to the 

Ansoff Matrix, particularly within the Product Development 

Strategy domain. Planning was carried out with consideration of 

market demand projections, tourism trends, revenue potential, and 

risk analysis. 

- Organizing: 

In this phase, the project organizational structure was formally 

established with clear task allocations using managerial tools such 

as the RACI Matrix. Role assignments involved various related units 

such as technical teams, finance teams, legal teams, and internal 

stakeholders involved in the validation and approval process. This 

aimed to create interdepartmental synergy and improve 

communication and coordination efficiency. 

- Actuating: 

This stage focused on the preparation of all supporting documents, 

including the project, risk analysis, financial projections, legal 

documents, and presentation simulations. Additionally, internal 

reviews and stakeholder engagement were conducted to ensure that 

all outputs met the standards and information needs of the owner. 
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- Controlling 

This stage aimed to ensure that the entire process proceeded 

according to the predetermined schedule, budget, and quality 

standards. Monitoring of work progress, document revisions based 

on feedback, and final evaluations before presentation to the owner 

were conducted. This control mechanism also included active risk 

management by identifying potential deviations and taking 

mitigation actions. 

- Final Output 

The overall result of this process was the submission of the project  

to the owner in the form of a formal presentation and a complete 

written document. This project included strategic and financial 

justifications, legal document completeness, risk analysis, and 

regulatory compliance. The owner’s final decision was formalized 

in an Approval Decree (Surat Keputusan - SK), serving as the basis 

for project implementation.industry. 

6.2  Recommendations 

Based on the findings of this product development feasibility study, the 

following recommendations are presented: 

1. For Practitioners: 

Project managers and developers in the hospitality industry are advised to 

adopt this enhanced POAC-based model with integrated strategic and risk 

management tools when seeking project approval from owners or investors. 
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2. For Future Research: 

Further research is recommended to validate this model in different hotel 

development contexts, both domestically and internationally, to strengthen 

its generalizability and reliability. 

3. For Policymakers and Regulators: 

Government agencies involved in hotel development project permitting can 

consider this model as a reference when assessing project readiness and the 

adequacy of risk management before granting approval. 

6.3  Research Limitations 

Some limitations identified in this study include: 

1. This research was based on a single case study, limiting its contextual 

representativeness. 

2. Stakeholder involvement was limited to internal project teams and the 

owner, without incorporating broader external stakeholder perspectives 

(such as investors, guests, or regulators). 

3. The model focuses only up to the approval stage and does not cover post-

implementation monitoring.



 

 

 

Bibliography 

Adhinata, B., & Sawitri, M. Y. (2022). Touristification and the Changing of 

Spaces for Tourism in Canggu Village. Jurnal Ilmu Sosial Dan Humaniora, 

11(3). https://doi.org/10.23887/jish.v11i3.45696 

Agustina, K. E., Manejemen, M., & Surabaya, U. C. (2021). DESIGNING 

SERVICE BLUEPRINT AT THE HOTEL. 201–216. 

Al Aidhi, A., Harahap, M. A. K., Rukmana, A. Y., & Bakri, A. A. (2023). 

Peningkatan daya saing ekonomi melalui peranan inovasi. Jurnal 

Multidisiplin West Science, 2(02), 118–134. 

Aliya, H. (2023). Pelajari Research and Development serta Peran Pentingnya 

untuk Inovasi Perusahaan. https://glints.com/id/lowongan/research-and-

development-adalah/ 

Along, A. (2020). Kualitas Layanan Administrasi Akademik di Politeknik Negeri 

Pontianak. Jurnal Ilmiah Administrasi Publik, 006(01). 

https://doi.org/10.21776/ub.jiap.2020.006.01.11 

Andiyan, A., Faletehan, U., Syamil, A., Munizu, M., Hasanuddin, U., & Samosir, 

J. M. (2023). MANAJEMEN PROYEK : Teori & Penerapannya (Issue June). 

Andiyan, A., Faletehan, U., Syamil, A., Munizu, M., & Samosir, J. M. (2023). 

MANAJEMEN PROYEK : Teori & Penerapannya (Issue June). 

Andriyani, W., Dawis, A. M., Purnomo, R., Bani, F. C. D., Diningrat, M. S. M., 

Putra, Y. W. S., & Novi, N. (2023). Data Lake Insights (Wahyuddin & 

Dwiny Meidelfi (eds.)). Penerbit Widina. 

Apriliani, A., Waahyudin, C., Ramdani, F. T., Martin, A. Y., Syahrudin, D., 



 

 

 

Hernawan, D., & Salbiah, E. (2026). Techno-economic analysis of sawdust-

based trash cans and their contribution to indonesia’s green tourism policy 

and the sustainable development goals (SDGs). ASEAN Journal for Science 

and Engineering in Materials, 5(1), 17–36. 

Arifin, M. Z., Ulhaq, A., & Darmansyah, D. (2021). Dampak Psikososial 

Terhadap Peyintas Covid-19. Seminar Nasional Pengabdian Masyarakat 

2020 Universitas Muhammadiyah Jakarta. 

Bachtiar, N. K. (2021). Tips Membangun Usaha di Masa Pandemi. Community 

Empowerment, 6(2). https://doi.org/10.31603/ce.4485 

Badan Pusat Statistik Provinsi Bali. (2022). Provinsi Bali Dalam Angka 2022. 

https://bali.bps.go.id/id/publication/2022/02/25/80c22b56df75888ff3ecee4e/

provinsi-bali-dalam-angka-2022.html 

Bagyono. (2012). Teori dan Praktik Hotel Front Office. Bandung Y, 21–

22(Alfabeta). 

Borrell, V. (2021). Protomapped by the pros: Proneural factors pattern cortex 

folding. Neuron, 109(18). https://doi.org/10.1016/j.neuron.2021.08.007 

Brundu, B., Battino, S., & Manca, I. (2021). The sustainable tourism organization 

of rural spaces. The island of Sardinia in the era of “staycation.” Proceedings 

of the ICA, 4. https://doi.org/10.5194/ica-proc-4-15-2021 

Buhalis, D. (2020). Technology in tourism-from information communication 

technologies to eTourism and smart tourism towards ambient intelligence 

tourism: a perspective article. Tourism Review, 75(1), 267–272. 

https://doi.org/10.1108/TR-06-2019-0258 



 

 

 

Cleland, D. I., & Ireland, L. R. (2007). Project management: Strategic design and 

implementation (5th ed.). McGraw-Hill (Vol. 11, Issue 1). 

Destyningtias B., H. S. dan T. N. (2010). Segmentasi Citra Dengan Metode 

Pengambangan. Jurnal Elektrika., 2(1). 

Dharmika, I. K. Y., Dharmayanti, G. C., & Purbawijaya, I. (2015). 

MANAJEMEN RISIKO PADA PEMBANGUNAN PENGEMBANGAN 

HOTEL YANG SEDANG BEROPERASI ( STUDI KASUS PADA 

PEMBANGUNAN EXTENSION VILLA HOTEL ALILA UBUD ). Jurnal 

Spektran. https://doi.org/10.24843/spektran.2015.v03.i02.p06 

Dipadewanda, I. M., & Mahagangga, I. G. A. O. (2019). Perkembangan 

Pariwisata Di Daya Tarik Wisata Pantai Berawa Kabupaten Badung. 

JURNAL DESTINASI PARIWISATA, 6(2), 309. 

https://doi.org/10.24843/jdepar.2018.v06.i02.p16 

Elfahmi, S., Chandrarin, G., & Manan, A. (2021). The influence of external 

environment, internal environment, and motivation on competitiveness 

through the product innovation of Lasem Batik Tulis SMEs in Indonesia. 

International Journal of Business Innovation and Research, 24(4), 514–534. 

https://doi.org/10.1504/IJBIR.2021.114051 

Elfianis, R. (2023). Pengertian Pertanian Berkelanjutan: Konsep, Manfaat dan 

Jenisnya. Agrotek Lingkungan. https://agrotek.id/pengertian-pertanian-

berkelanjutan/ 

Ernanda, D. (2023). RnD Adalah: Pengertian, Peran & Strategi dalam Inovasi. 

https://majoo.id/solusi/detail/rnd-adalah-pengertian-peran-dan-strategi-



 

 

 

dalam-inovasi 

Fajardo, E., Watson, V., Kumwenda, M., Usharidze, D., Gogochashvili, S., 

Kakhaberi, D., Giguashvili, A., Johnson, C. C., Jamil, M. S., Dacombe, R., 

Stvilia, K., Easterbrook, P., & Ivanova Reipold, E. (2022). Usability and 

acceptability of oral-based HCV self-testing among key populations: a 

mixed-methods evaluation in Tbilisi, Georgia. BMC Infectious Diseases, 

22(1). https://doi.org/10.1186/s12879-022-07484-2 

Farizki, F. I., Suhendro, S., & Masitoh, E. (2021). Pengaruh Profitabilitas, 

Leverage, Likuiditas, Ukuran Perusahaan Dan Struktur Aset Terhadap Nilai 

Perusahaan. Ekonomis: Journal of Economics and Business, 5(1). 

https://doi.org/10.33087/ekonomis.v5i1.273 

Ferreira, A., & Marques, M. B. (2024). The Importance of the Ansoff Matrix for 

the Study of the Information Services Market. July. 

Hafidah, I. (2021). Penelitian dan Pengembangan (Research & Development). 

Akademi Tata Boga Bandung. https://atb-bandung.ac.id/berita/penelitian-

dan-pengembangan-research-development 

Hanum, I. P. A. A. G., & Suryawan, I. B. (2018). Pengembangan Potensi Pantai 

Echo Beach Sebagai Daya Tarik Wisata Di Desa Canggu Kecamatan Kuta 

Utara. JURNAL DESTINASI PARIWISATA, 5(1). 

https://doi.org/10.24843/jdepar.2017.v05.i01.p02 

Hassanien, A., & Dale, C. (2019). Hospitality business development. In 

Hospitality Business Development. Taylor and Francis. 

https://doi.org/10.4324/9781351033701 



 

 

 

Hassanien, A., & Losekoot, E. (2002). The application of facilities management 

expertise to the hotel renovation process. Facilities, 20. 

https://doi.org/10.1108/02632770210435143 

Ibragimov, N. A. (2021). Prospects for the development of tourism and hotel 

services in the post-coronavirus pandemic. Asian Journal of Research in 

Business Economics and Management, 11(9). https://doi.org/10.5958/2249-

7307.2021.00018.9 

Imelda, M., Hendriyani, C., & Ruslan, B. (2022). Analisis Strategi Branding 

Menggunakan Ansoff Matrik Dalam Menarik Minat Calon Mahasiswa Baru 

Universitas Katolik Parahyangan. Jurnal Ilmiah Manajemen Dan 

Kewirausahaan, 1(1), 172–179. https://doi.org/10.55606/jimak.v1i1.259 

Indra, T. L., Damayanti, A., Hazani, S. N., Dimyati, M., & Puspo, T. R. (2024). 

The Potential of Rice Field Development as a Hinterland for The New 

Capital City. IOP Conference Series: Earth and Environmental Science, 

1291(1). https://doi.org/10.1088/1755-1315/1291/1/012005 

Johnston, M. P. (2014). Secondary Data Analysis : A Method of which the Time 

Has Come. Qualitatve and Quantative Methods in Libraryes (QQML), 

3(April), 619–626. 

Kim, G. J. (2005). A SWOT analysis of the field of virtual reality rehabilitation 

and therapy. Presence, 14(2), 119–146. 

Kotler, P., Dingena, M., & Pfoertsch, W. (2015). Transformational sales: Making 

a difference with strategic customers. USA: Springer. 

Laba, I. N., Semara, I. M. T., & Tunjungsari, K. R. (2018). Dampak Terpaan 



 

 

 

Informasi Media Digital terhadap Perkembangan Pariwisata dan Perilaku 

Masyarakat Bali. Jurnal Kajian Bali (Journal of Bali Studies), 8(2). 

https://doi.org/10.24843/jkb.2018.v08.i02.p11 

Lestari, P. I., & Muhajirin, M. (2023). Pengaruh Lokasi dan Atmosphere Store 

Terhadap Keputusan Pembelian pada Toko Dillaa. Jurnal Serambi Ekonomi 

Dan …, 6(2). 

Lockwood, A., & Pyun, K. (2020). Developing a scale measuring customers’ 

servicescape perceptions in upscale hotels. International Journal of 

Contemporary Hospitality Management, 32(1), 40–59. 

https://doi.org/10.1108/IJCHM-04-2017-0208 

Makasarashvili, T., & Giguashvili, G. (2022). ASPECTS OF HOTEL BUSINESS 

DEVELOPMENT IN POST-PANDEMIC GEORGIA. Globalization and 

Business. https://doi.org/10.35945/gb.2022.13.019 

Makasarashvili, T., Giguashvili, G., & Khorguashvili, T. (2019). PROBLEMS OF 

THE FORMATION INNOVATIVE ECONOMY IN GEORGIA. European 

Science Review. https://doi.org/10.29013/esr-19-11.12.1-154-156 

Manik, I. D. A., Ernawati, N. M., Mudana, I. G., & Sari, P. Y. W. (2023). 

Managing Café 247 to Strengthen the Resilience of J4 Hotels Legian Bali in 

Facing Tourism Business Uncertainties. International Journal of Glocal 

Tourism, 4(3), 175–192. https://doi.org/10.58982/injogt.v4i3.494 

Miles, M. B., Huberman, A. M., & Saldana, J. (2014). Qualitative Data Analysis: 

A Methods Sourcebook. London: SAGE Publications Ltd. 

Mularsari, A., & Farika, A. (2022). Analisis Strategi Pengembangan Pariwisata Di 



 

 

 

Bidang Jasa Pelayanan Hotel Roosseno Plaza Jakarta Di Masa New Normal 

Era. Turn Journal, 2(April), 17–30. 

Naeem, M., Ozuem, W., Howell, K., & Ranfagni, S. (2023). A Step-by-Step 

Process of Thematic Analysis to Develop a Conceptual Model in Qualitative 

Research. International Journal of Qualitative Methods, 22(October), 1–18. 

https://doi.org/10.1177/16094069231205789 

Omega, T. nanda, & Mardiana, L. (2020). Implementasi Penyusunan Laporan 

Keuangan Pada Umkm Berdasarkan Sak Emkm (Study Kasus Pada 

Pengrajin Tas Ibu Indra Suriyanti). Jurnal Analisa Akuntansi Dan 

Perpajakan, 4(2), 134–152. https://doi.org/10.25139/jaap.v4i2.3056 

Prasetyo, P. E., & Siswantari, H. (2020). Technology Absorption in 

Entrepreneurial Aspirations and Capabilities. International Journal of 

Innovation, Creativity and Change. Www.Ijicc.Net, 14(3), 2020. 

Rahadi, R. A., Candra, B. P., Rahmawati, D., Kitri, M. L., Putranto, N. A. R., & 

Faturohman, T. (2021). The Impact of Hotel and Online Travel Agent 

Collaboration on Summit Siliwangi Hotel’s Profit Margin. Review of 

Integrative Business and Economics Research, 10(1), 229–243. 

Rashida Masrat. (2015). Influence of Emotional Competence on Well-being 

among Adolescents. International Journal of Indian Psychology, 2(3). 

https://doi.org/10.25215/0203.018 

Rheny, S. (2022). Research and Development (R&D): Pengertian, Peran, dan 3 

Tipe yang Umum Digunakan. Ekrut Media Careers. 

https://www.ekrut.com/media/research-and-development-adalah 



 

 

 

Rizal, M. F., & Oktavianti, I. (2018). Persepsi Tamu Yang Menginap Terhadap 

Kebijakan Pemasaran Pada Hotel Lala Golden Bengkayang. E-Jurnal 

Equilibrium Manajemen, 8. 

Rodrigues, O. S., Tavares, C. S., & Cardoso, R. (2021). As tecnologias digitais e o 

ensino de ciência desafios curriculares. Prisma.Com, 45. 

https://doi.org/10.21747/16463153/45a5 

Santoso, M. H. I., & Utoyo, S. (2022). Project Planning Pembangunan Hotel 

Santika Wonosari. … Manajemen Rekayasa Konstruksi …, 3(September), 

155–160. 

Sembiring, N. T. B. (2020). GAYA HIDUP GENERASI MILLENIAL (Studi 

Kasus Pengunjung Cafe Live Music Holywings di Kota Medan). Skripsi. 

Sihite, H. Y., & Nurul Fitri Handayani. (2023). Pengaruh Fasilitas Dan Kualitas 

Pelayanan Pramusaji Terhadap Kepuasan Pelanggan Di the Patio Restaurant 

Natra Bintan. Bogor Hospitality Journal, 7(2), 83–96. 

https://doi.org/10.55882/bhj.v7i2.88 

Sima, K. (2022). Initiating a Project , the right way Initiating a Project , the right 

way Kifle S . Sima PhD . in Project Management , LIGS University. LIGS 

University, July, 1–20. 

Siregar, S. Y. (2024). Financial feasibility of business towards application-based 

business: a case study of Drykeun. Proceeding International Seminar of 

Science and Technology, 3, 61–67. https://doi.org/10.33830/isst.v3i1.2322 

Sugiyono. (2018a). Prof. Dr. Sugiyono. 2018. Metode Penelitian Kuantitatif, 

Kualitatif, dan R&D. Bandung: Alfabeta. Prof. Dr. Sugiyono. 2018. Metode 



 

 

 

Penelitian Kuantitatif, Kualitatif, Dan R&D. Bandung: Alfabeta. 

Sugiyono. (2018b). Sugiyono. 2018. Metode Penelitian Kuantitatif. Bandung: 

Alfabeta.Hal 57. Metode Penelitian Kuantitatif, 53(9). 

Sugiyono. (2018c). Sugiyono 2018:8 metode kuantitatif. Sugiyono, 2018:267, 

53(9). 

Sulastiyono. (2020). Pengaruh Kualitas Pelayanan dan Bukti Fisik (Physical 

Evidence) Terhadap Kepuasan Konsumen Di Hotel California Bandung 

(Survei Pada Pelanggan Hotel California Bandung). Listya Lintang Dewi, 

53(9). 

Sumarni, S. (2019). Model penelitian dan pengembangan (R&D) lima tahap 

(MANTAP). UIN Sunan Kalijaga Yogyakarta. 

Sumarsono, A., Buckley, L. F., Machado, S. R., Wadhera, R. K., Warraich, H. J., 

Desai, R. J., Everett, B. M., McGuire, D. K., Fonarow, G. C., & Butler, J. 

(2020). Medicaid expansion and utilization of antihyperglycemic therapies. 

Diabetes Care, 43(11), 2684–2690. https://doi.org/10.2337/dc20-0735 

Sumarsono, H., Qurrata, V. A., Yusida, E., Hilmi, P., Prayitno, F. R., Wijayanti, 

F., & Saputra, J. (2025). Circular Economy Adaptation by Creating Small 

Business Based on Agri-Food Waste in Rural Enterprises in East Java, 

Indonesia. International Research Journal of Multidisciplinary Scope 

(IRJMS), 6(3), 460–474. 

Suparman, H. N., Ditha Mangiri, Hasibuan, S. N., Ramda, E. E., & Tambunan, M. 

(2020). Daya Saing Berkelanjutan Studi Pemeringkatan di 356 Kabupaten. In 

Kppod (pp. 1–105). 


	9edba42346edbdcc476d924baceaf9feffabb54a0d9d4a6f5d33955aeb37c011.pdf
	4f9f1b3fadf5779b3c5885fdd7b464fd40342cc60344e7a2b3a86f4407b791ae.pdf
	1b90bc150360dcce71730ed43f20737820645f4b48a5cb6697ea9c5a1e5d4f27.pdf
	1b90bc150360dcce71730ed43f20737820645f4b48a5cb6697ea9c5a1e5d4f27.pdf


	99884d4027b12a6e6d04b7ba4b44d12c3fafad76288cde2f5706022f4454d658.pdf
	9edba42346edbdcc476d924baceaf9feffabb54a0d9d4a6f5d33955aeb37c011.pdf

