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Abstract: This study aims to analyze the implementation of community-based tourism (CBT) at the tourist village in the local 

people’s perspective. The data were collected through observation, interview and library research. The key informant was 
local community who understands implementation of CBT at tourist village, with total 200 respondents. The result shows that 
the CBT has been well implemented at tourist village. The community perceives that,  among the 20 statements mentioned in 
questionnaire, 2 items show that the local people’s perception is very good and 18 is good, meaning that CBT have 
economically, socially, culturally, environmentally, and politically contributed to them. The test resul t of the CFA shows that 
5 factors have significantly contributed to the implementation of the CBT at tourist village. The result of each variable shows 
that 19 variables have contributed significantly, only one has not significantly contributed.  
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*  *  *  *  *  *  

 

INTRODUCTION 
The existence of the tourist village in Bali cannot be separated from the high motivation of the local community to 

contribute to the village development. The higher motivation of the local people, the greater of their participation to the 

management of the tourist village will be. Their motivation to get involved in the village activities contribute to the success 

that they will achieve (Meyliani and Rizky, 2018; Putra, 2019). Therefore, their motivation is the main factor contributing 

to the development of the tourist village. The local people’s motivation to manage the tourist village highly contributes to 

the image of the tourist village, which is then the basic capital for making it a sustainable destination in the future and 

determines its continuity. Every tourist village attempts to develop the positive image and minimize the negative image 

(Labato et al., 2006; Putra and Pitana, 2010; Oka and Darmayanti, 2020). The image and sustainability of the tourist village 

does not only depend on the human resources but also on the extent to which the management can make use of the 

strengths and opportunities it has and minimize the weaknesses and challenges it faces. In the development of the 

sustainable tourism, the main thing to which attention should be paid is the local people’s participation. It is absolutely needed 

as the local community is the owner. The community is obliged to control the management and to receive significant 
proportion generated by the touristic activities (Trejos and Chiang, 2009). However, the local community is less empowered 

and tends to be the object of the development of the tourist village (Budiasa and Ambarawati, 2014). 

The intrinsic obstacle of the CBT is the dependence on the government’s top-down political system and limited formal 

education-related knowledge. The local people expect that they are prioritized in the development of the tourist village to 

make them more motivated to be responsible for maintaining and perpetuating every potential they have. The local people can 

be empowered by optimizing three strategies, they are: educating them; accompanying and giving them with the skill of 

hospitality; and implementing sustainable marketing involving the stakeholders (Junaid, 2021; Astawa et al., 2019). The role 

played by the related stakeholders is highly needed in the development of the tourist village. Principally, the goal of changing 

a village into a tourist one is developing it uniqueness which can be developed into a tourist attraction that can empower the 

local people. Therefore, the elements of the natural and cultural strengths should be optimized in order to develop the tourist 

village sustainable economically, socially, and environmentally. On the one hand, the development of the rural tourism is 
intended to develop the natural, social and cultural potentials which can give economic contribution to the local people; on 

the other hand, the skills that the local people have to develop the tourist village are limited (Sadia and Oka, 2012; Oka et 

al., 2019; Winia et al., 2019; Darmayanti et al., 2020). This is one of their weaknesses and a challenge which has to be 

anticipated in the development of the sustainable tourist village. The researchers who have investigated the CBT developed 
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in the rural areas from the view of the stakeholders state that the development of tourism has improved the local people’s 

awareness of conserving their culture and environment, and their economy (Kayat, 2008; Hidayah et al., 2019; Utama and 

Trimurti, 2019). But, not all of the stakeholders play important roles in the development of the rural tourism (Putra, 2019). 

Those who are academicians and social entrepreneurs play fewer roles in the development of the rural tourism. The strategy 

of collaborating the stakeholders are needed to effectively empower the local people to make them feel the benefit of the 

development of the tourist village (Ansell and Gash, 2008; Utomo and Satriawan, 2017). The development of the CBT is an 
alternative focused on the attempt made to help the economically weak local people (Saayman and Giampiccoli, 2016).  

The development of the CBT in the tourist destination can be viewed from 5 factors; they are economic, social, cultural 

and environmental factors (Suansri and Yeejaw-haw, 2013). The economic motivation and the desire of improving the 

social status have inspired the local people to get involved in the touristic activities (Sutrisna, 2011). The internal factors 

(education, family economy) and external factors (social environment, social status) have inspired the local people to get 

involved in the touristic activities (Winia et al., 2019; Darmayanti and Oka, 2020). The local people’s dependence on the 

government’s politics has hampered the implementation of the CBT. However, their strong motivation to change the 

paradigm they have using the strengths they have to achieve what they want through the management of tourism can 

anticipate this. Based on what is described above, this article is intended to analyze the implementation of the CBT in the 

development of the tourist village in the local people’s perspective. In addition, this article is also intended to analyze the 

factors affecting the local people’s perception of the implementation of the CBT in the tourist village. This research is 

important to explore the perception of the local people about the implementation of the CBT. It is expected that the related 
stakeholders can issue a policy siding with the local people based on what their perception of the implementation of the CBT. 

 

LITERATURE REVIEW 

CBT is closely related to sustainable tourism development. Community participation in tourism planning is more 

emphasized than tourism products or industry. Several authors have tried to define the term and inevitably create confusion 

about the true meaning of the term (Saarinen, 2006). Widely accepted definition of sustainable tourism development, stating 

that it provides guidelines and principles used in all types and forms of tourism including CBT (Ndlovu et al., 2011). This 

makes CBT an integral component of sustainable development because it requires that the economic, social and cultural 

benefits for the community are continuously enhanced and their impacts assessed for the benefit of present and future 

generations. However, the conceptualization of sustainable tourism development has failed to address the problem of rural 

tourism development (Halstead, 2003). This term has been redefined to suit individual needs which has lost its meaning and is 
used as a marketing tool to promote market growth rather than incorporating sustainability principles into tourism 

development. Competitiveness and sustainability are the basis for the successful performance of CBT. Competitiveness is 

demonstrated by CBT's ability to attract and retain customers through proper marketing and providing quality services and 

experiences. Sustainability, on the other hand, is the ability of the CBT to ensure that its resources are conserved through 

demand management, resource management and equitable development. Therefore, CBT must generate individual and 

collective benefits for community members (Simpson, 2008; Utama and Trimurti, 2019) which must exceed the costs for all 

involved and offset the resulting tourism impacts (Novelli and Gebhardt, 2007).  

The concept of CBT first appeared in (Murphy, 1985) work dealing with the relationship between tourism and its 

management by local communities in developing countries, a question that was answered again by the same author in 2004 

(Murphy and Murphy, 2004). Apart from these two studies, there have been several research investigations analyzing the 

relationship between tourism and local communities (Richards and Hall, 2000). The CBT concept puts forward new 
research paths and opportunities for tourism development that integrate with other existing research avenues. It means the 

local communities need to be involved in tourism planning and management for three basic reasons: enabling people to 

adapt to change, and ultimately opening up the community mentality because communities are part of the tourism product. 

The scientific literature documents CBT projects in Asia (Harrison and Schipani, 2007; Manyara and Jones, 2007; Okazaki, 

2008; Kibicho, 2008; Trejos and Chiang, 2009). CBT is characterized by the fact that the communities have control over 

tourism management and receive most of the benefits generated by these activities (Trejos and Chiang, 2009). Thus, this 

kind of tourism has emerged as a possible solution to overcome the negative impacts of mass tourism in developing 

countries, thus at the same time becoming a social organization strategy for local communities. The main theme of CBT is 

integrating food and accommodation services, ancillary services, and tourism management through the community itself. 

Further basic characteristics should be subsystems that are interconnected with other subsystems (such as education, 

health, infrastructure and environment), presentation of sustainable development projects managed by communities and 

linkages between local communities and tourists (Cioce et al., 2007; Oka et al., 2021).  

 

MATERIALS AND METHODS 

The qualitative and quantitative data are used in the current study, which was conducted at four tourist villages in Bali; 

they are (1) Serangan tourist village, (2) Kaba-kaba tourist village, (3) Tista tourist village, and (4) Bongan tourist village. The 

data were collected through observation, interview, and library research. The study was conducted from 2019 to 2020. The 

informants from whom the data were obtained were those who understand the implementation of the CBT in each tourist 

village. The key informant was determined using the purposive sampling method. The informants (the community’s 

leaders, management and employees) were deeply interviewed. The data were compared to the local people’s perception of 

the implementation of the CBT. 16 informants (4 from each village) were interviewed. A number of questionnaires were 

distributed to the local people to obtain the local people’s perception of the implementation of the CBT. The questionnaires 
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were spread using the stratified random sampling method. The number of samples was determined by referring to what is 

proposed by Solimun (2002) that the appropriate number of samples to explore at least 5-10 times the number of variables. 

The study involves 20 variables; however, the samples include 200 respondents (50 from each village) coming from the 

working age population in order to be more representative. The descriptive quantitative method adopted from the Likert 

scale was used. The research design is restricted to the qualitative explanation of the implementation of the CBT at the 

village using the qualitative and quantitative analysis of the assessment made by the local people. 
The respondents were requested to fill out the questionnaires, through which their perceptions of the five factors of the 

CBT was assessed using the score ranging from 1 to 5 which was then analyzed using the Likert scale (Suansri and Yeejaw-

haw, 2013). Kusmayadi and Sugiarto (2000) state that the Likert scale is an instrument used to measure people’s opinion 

ranging from highly positive to highly negative to show the extent to which they agree or disagree with the statements written 

in the questionnaire. The results of the measurement were analyzed using the scale 4.20-5.00 (very good), 3.40-4.19 (good), 

2.60-3.39 (fair), 1.80-2.59 (poor), 1.00-1.79 (very poor). It is expected that the results of the measurement can reveal the 

people’s perception of the implementation of the CBT at the tourist village comprehensively. Then, the Confirmatory Factor 

Analysis (CFA) was used to prove whether the local people’s perception of the implementation of the CBT was significantly 

influential or not (Timothy, 2015). The local people’s perception of the implementation of the CBT at the tourist village was 

made in the form of variable X1 to X20 derived from the five factors already determined. The 5 common factors, namely the 

economic factor (F1), the social factor (F2), the cultural factor (F3), the environmental factor (F4), and the political factor (F5), 

which had been already determined led to several results of confirmation test. The factors and variables contributing to the local 
people’s perception of the implementation of the CBT at the tourist village could be identified through this factor analysis.  

 

RESULTS AND DISCUSSION 

Talking about tourism cannot be separated from both the 

indirect and direct positive and negative impacts on the local 

people’s life. This study is intended to analyze the 

implementation of the CBT at the tourist village in the local 

people’s perspective. In the analysis of the implementation of 

the CBT at the tourist village, five factors are classified based 

on what is proposed. The characteristics of the respondents are 

discussed as follows (Suansri and Yeejaw-Haw, 2013):  
 

 
Figure 1. Methodology design 

Table 1. The Respondents’ Characteristics 
(Source: Result of the study) 

 

No Criteria  Frequency  Percentage 

1 
Age-
based 
Group 

18-26 years 57 28.50 
27-35 years 47 23.50 
36-44 years 45 22.50 
45-53 years 33 16.50 
≥ 54 years 18 9.00 

 Total 200 100.00 

2 Sex 
Male 117 58.50 
Female 83 41.50 

 Total 200 100.00 

3 
Marital 
Status 

Married 131 65.50 
Single 69 34.50 

 Total 200 100.00 

4 
Occupa-

tion 

Civil Servants 22 11.00 
Private Employees 42 21.00 
Farmers/Fishermen 66 33.00 
Laborers 43 21.50 
Housewives 27 13.50 

 Total 200 100.00 

5 Education 

Elementary School 0 0.00 
Junior High School 31 15.50 
Senior High School 77 38.50 
Diploma 1, 2, 3 65 32.50 
BA, MA, Ph.D 27 13.50 

 Total 200 100.00 
 

 

The results and discussion about this study used the concept of CBT which is mentioned 5 factors that must be applied 

in the development of tourist villages (Suansri and Yeejaw-haw, 2013). The five factors are: the economic, social, 

cultural, environmental, and political factors. Furthermore, data analysis is carried out by combine both qualitative analysis 

(likert scale) and quantitative analysis (CFA) so the local people's perception of CBT implementation in tourist villages are 

obtained. The steps in data analysis can be presented, as follows: 

 

1. The Respondents’ Characteristics  

The existence of the respondents’ characteristics is viewed from 5 criteria; they are: age, sex, marital status, occupation, 
and education (Table 1). Based on the age-based group, those who assessed the implementation of the CBT at the tourist 

village dominantly ranged from 18 to 26 years of age (28.50%), followed by those ranging from 27 to 35 years of age 

(23.50%) and those ranging from 46-44 years of age (22.50%). This indicates that the young people at the tourist village 

seriously pay attention to the development of tourism at their villages. They are aware that they are the next generation of 

the tourism developed at their respective village. Viewed from the sex-based group, 58.50% are male and 41.50% are 

female. Viewed from the marital status-based group 65.50% are married and 34.50% are single. Seen from the occupation-

based group, 33.00% are farmers/fishermen, 21.00% are private employees, 21.50% are laborers, 13.50% are housewives, and 

11.00% are government civil servants. Based on the level of their education, 38.50% are senior high school graduates, 32.50% 

are diploma graduates, 13.50% have completed undergraduate program, and 15.50% are junior high school graduates. 
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2. Validity Test and Reliability Test  

It is expected that the results of the validity and reliability tests can be statistically used to measure the validity and 

reliability of the variables. In the initial stage the questionnaires were distributed to 30 respondents and the external validity 

test the samples tested total more or less 30 (Sugiyono, 2014). The result of the validity test conducted in the current study 

shows that the 20 questions of every variable indicator used in the questionnaire can be stated to be valid as the value of 

count r is >0.30. Apart from that, it is stated that if the correlation of every indicator is positive and is over 0.30, then such a 
factor will become a strong construct or an instrument with a good construction validity. In this current study the validity 

test was conducted using SPSS 17 for windows for every item of statement in the questionnaire classified into five factors; 

they are the economic, social, cultural, environmental and political factors. 

The reliability test shows the extent to which a measurement can lead to the result which is not different from that 

obtained from the re-measurement of the same subject. The reliability test is used once when the data is taken and is used to 

analyze the questionnaire. The scale ranging from 0 to 1 is used with the alpha cronbach formula in which it is stated that 

an instrument will be reliable if the value of alpha cronbach is >0.6 which is significant (Simamora, 2001).   

The test was conducted for the 5 factors, namely the economic, social, cultural, environmental and political factors. The 

economic factor consists of 4 items of statements; namely, the development of tourism in the rural area economically 

benefits the local people (x1), the development of tourism at the tourist village can improve the local people’s income (x2), 

the development of tourism can create new job opportunities for the local people (x3), the development of tourism can give 

contribution in the form of funds to the local people (x4). The social factor includes: the development of the tourist village 
can improve the local people’s social status (x5), the local people are proud of developing the tourist village (x6), the local 

people play an active role in supporting the touristic activities at their village (x7), the local people work together to 

organize the touristic activities at their village (x8). The cultural factor includes: the touristic activities at the village involve 

the nature and culture (x9), the touristic activities are in accordance with the local culture (x10), the impact of the western 

culture can enrich the local culture (x11), the development of tourism at the village causes the local people to be affected by 

the western culture (x12). The environmental factor includes: the local people are actively involved in the conservation of 

the rural nature (x13), the local people actively maintain the environmental cleanliness (x14), the conservation of the nature 

is a positive step taken to conserve the environmental ecosystem (x15), and the existence of the tourist village can apply the 

principle of the environmental sustainability (x16). The political factor includes: the development of the tourist village can 

increase the local people’s participation (x17), increasing the power of the local people as the management of the touristic 

activities (x18), the development of the tourist village still guarantees the local people’s rights to manage the natural resources 
(x19), the local people are actively involved in the rural touristic activities starting from the phase in which they are planned, 

the phase in which they are carried out, the phase in which they are controlled, to the phase in which they are evaluated (x20). 

Each factor represented by 4 items of statements above leads to the degree of significance, that is, 0.908, meaning that 

the questionnaire is reliable enough to be used as a research instrument. Based on the results of the validity and reliability 

tests, it can be concluded that the research instrument used is valid and it can produce a good moment product and is 

reliable as its value is relatively consistent, namely >0.60. Having fulfilled the results of validity and reliability, the current 

study keeps using questionnaire as an instrument. The answers given by the respondents to the statements in the 

questionnaire depend on their own perceptions. The result of all the data on frequency and the result of the analysis of all 

items are narratively and verbally described as the interpretation of each dimension as follows:  
 

Table 2. The Local People’s Perception of the Implementation of CBT at the Tourist Village (Source: Data Processed, 2020) 

 

In the initial step, the scores are converted as follows: highly agree = 5, agree = 4, hesitate = 3, less agree = 2, and disagree = 1. 

The rating of the evaluation made by the local people of the implementation of the CBT at the tourist village is shown in Table 2.  

Factor Variable 
Option 

Σ Average Criteria 
5 4 3 2 1 

Economic 

Economic advantage (x1) 485 244 93 14 4 840 4.20 Very Good 
Increasing income (x2) 230 416 141 2 2 791 3.96 Good 
Opening new job opportunities (x3) 295 360 129 2 7 793 3.97 Good 
Giving contribution in the form funds (x4) 360 312 117 6 8 803 4.02 Good 

Social 
 

Improving social status (x5) 315 344 114 12 7 792 3.96 Good 
Increasing pride (x6) 280 340 111 28 8 767 3.84 Good 
Increasing role  (x7) 330 304 123 28 3 788 3.94 Good 
Improving cooperation (x8) 300 328 156 8 2 794 3.97 Good 

Cultural 

Involving the nature, culture, tourism with special interest (x9) 405 308 120 2 8 843 4.22 Very Good 
Being relevant to the local culture (x10) 350 324 117 4 8 803 4.02 Good 
Strengthening the local culure (x11) 315 368 99 8 8 798 3.99 Good 
Getting affected by the western culture (x12) 180 276 189 64 0 709 3.55 Good 

Environment 

Conserving the nature (x13) 270 276 162 34 6 748 3.74 Good 
Keeping the natural environment clean (x14) 195 384 138 38 0 755 3.78 Good 
Conserving the environmental ecosystem (x15) 305 344 120 26 0 795 3.98 Good 
Keeping the environment sustainable (x16) 315 280 159 28 0 782 3.91 Good 

Politic 

Improving the local people’s participation (x17) 175 256 192 68 3 694 3.47 Good 
Strengthening the local people’s power (x18) 250 276 180 34 4 744 3.72 Good 
Guaranteeing the local people’s rights (x19) 370 320 99 18 4 811 4.06 Good 
Motivating the local people to be active in the touristic activities (x20) 165 320 165 50 7 707 3.54 Good 
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3. Rating of the Local People’s Perception  

The local people’s perception of the implementation of the CBT at the tourist village classified into 5 factors; they are: 

the economic, social, cultural, environmental, and political factors (Suansri and Yeejaw-haw, 2013). The Likert scale is 

used to measure the perception.  

 

4. Analysis of the Factors 
The result of the test of the local people’s perception of the implementation of the CBT at the tour ist village can be 

seen in Table 3, the five factors (the economic, social, cultural, environmental and political factors) used to measure the 

local people’s perception of the implementation of the CBT at the tourist village are presented in the form of research 

variables, totaling 20 indicators. They are all measurable indicators and are used to measure the local people’s 

perception of the implementation of the CBT at the tourist village. Several tests were conducted to see whether there is a 

correlation or not. Two of them are (a) the Kaiser Meyer Olkin Test (KMO), which is conducted to identify the 

appropriateness of the samples. The factor analysis is regarded as appropriate if KMO is >0.05; and (b) Barlett’s test of 

Spericity, which is used to identify that the variables in the samples vary.  

 
Table 3. KMO dan Barlett’s test of the Local People’s Perception of the Implementation 

of CBT at the Tourist Village (Sources: SPSS Data Processed, 2020) 
 

No Types of Measurement 

Factors 

Eco-
nomic 

Social Cultural 
Environ-

ment 
Politic 

1 
Kaiser-Meyer Olkin 

Measure of Sampling Adequacy 
.772 .747 .619 .646 .643 

2 
 

Bartlett's Test 
of Sphericity 

Approx. Chi-
Square 

255.472 199.689 123.416 199.370 236.258 

Df 6 6 6 6 6 

Sig. .000 000 .000 .000 .000 
 

Tabel 4. Total Variance Explaining the Local 
People’s Perception of the CBT at the Tourist 
Village (Sources: SPSS Data Processed, 2020) 

 

No Factor 

Intial Egienvalues 

Total 
% of 

Variance 
Cumulative

% 

1 Economic 2.547 63.684 63.684 

2 Social 2.340 58.502 58.502 

3 Cultural 1.959 48.976 48.976 

4 Environmental 2.213 55.317 55.317 

5 Political 2.273 56.813 56.813 
 

 

From the correlational matrix, the interrelation among the factors (the economic, social, cultural, environmental, and 

political factors) and among the variables can be identified through the appropriateness test model using the KMO test 

and Barlett test. Simultaneously, the appropriateness of the model used to obtain the result of 0.851 using the Bartlett 

test leads to the value of significance, namely 0,000. Then, the appropriateness of the model used for each factor is 

partially tested. The economic factor forming variable tested using the KMO test leads to the result 0.772, and that tested 
using the Barlett test leads to the value of significance, namely 0.000. The result of the cultural forming variable using 

the KMO test is 0.619 with 0,000 as the value of significance. The result of the environmental factor forming variable 

tested using the KMO test is 0.646 with 0.000 as the value of significance.  

 
Table 5. The Analysis Factor of the Local People’s Perception of the Implementation of CBT (Source: SPSS Data Processed, 2020) 

 

Factor Variable Coefisien Corelation Determined Remark 

Economic 

Economic advantage (x1) 0.806 >0.60 Significant 

Increasing income (x2) 0.806 >0.60 Significant 

Opening new job opportunities (x3) 0.800 >0.60 Significant 

Giving contribution in the form funds (x4) 0.779 >0.60 Significant 

Social 
 

Improving social status (x5) 0.835 >0.60 Significant 

Increasing pride (x6) 0.798 >0.60 Significant 

Increasing role  (x7) 0.754 >0.60 Significant 

Improving cooperation (x8) 0.661 >0.60 Significant 

Cultural 
 

Involving the nature, culture, tourism with special interest (x9) 0.844 >0.60 Significant 

Being relevant to the local culture (x10) 0.669 >0.60 Significant 

Strengthening the local culure (x11) 0.661 >0.60 Significant 

Getting affected by the western culture (x12) 0.603 >0.60 Significant 

Environment 

Conserving the nature (x13) 0.865 >0.60 Significant 

Keeping the natural environment clean (x14) 0.782 >0.60 Significant 

Conserving the environmental ecosystem (x15) 0.773 >0.60 Significant 

Keeping the environment sustainable (x16) 0.506 >0.60 Not Significant 

Politic 

Improving the local people’s participation (x17) 0.869 >0.60 Significant 

Strengthening the local people’s power (x18) 0.835 >0.60 Significant 

Guaranteeing the local people’s rights (x19) 0.659 >0.60 Significant 

Motivating the local people to be active in the touristic activities (x20) 0.621 >0.60 Significant 

 

Then, the result of the political forming variable tested using the KMO test is 0.643 with 0.000 as the value of 

significance. The value of each factor forming variable shows that the result is >0.05, meaning that the model of analysis 

used for each factor forming variable is appropriate and that each contributes to the local people’s perception of the 



The Community-Based Tourism at the Tourist Village in the Local People’s Perspective 

 

 993 

implementation of the CBT at the tourist village. After that, the results of the tests are interpreted based on the values 

appearing from the results of analyses after the factors explored are regarded as reasonable enough to go to the model of 

appropriateness test. The other types of information obtained from the qualitative data source such as the information 

given by the informants interviewed are also included in the interpretation.  

The results of all the statistical analyses and the data on frequency from all the variables are narratively and verbally 

described in what is interpreted from each shown in Table 5.  
 

a. The Economic Factor  

From the result of the analysis of the four variables (x1,…X4) of the economic factor, it can be seen that each variable  

significantly contributes to the local people’s perception of the implementation of the CBT at the tourist village. 

Cumulatively, the contribution of all the variables in the economic factor is 63.684 (Table 4). This shows that the eigen 

value of each variable indicated by the contribution of the value of each component of the economic factor cumulatively 

and significantly affect the local people’s perception of the implementation of the CBT at the tourist village.  

Then, the correlational coefficient value of each variable indicator of the economic factor is >0.60 (Table 5), 

meaning that the contribution of all of the indicators of the variables of the economic factor to the local people’s 

perception of the implementation of the CBT at the tourist village is real.  

This is supported by the tabulation analysis of the local people’s opinions (Table 2) that the degree of the local 

people’s perception of the indicator variable that the development of tourism at the tourist village economically benefit 
them is 4.20 (very good); the contribution in the form of funds to the local people generated from the development of 

tourism is 4.02 (good); and the new job opportunities created from the development of rural tourism for the local people 

is 3.97 (good). This means that the local people perceive and feel that the implementation of the CBT at the tourist 

village is useful to their life, as justified by the local community’s leaders. According to them, the implementation of the 

CBT at the tourist village economically benefits the local people and increases the sales of the local products. This 

condition proves that the implementation of the CBT at the tourist village greatly contributes to the local people’s life as 

it can improve their economy. This result of the study supports the results of the previous studies which it is stated that 

the development of the tourist village can improve and increase the local people’s economy and welfare (Ishii, 2012; 

Agarwal, 2012; Cole, 2012; Suasapha and Paturusi, 2015; Priatmoko et al., 2021)  

 

b. The Social Factor  
The result of the test of the social factor is 0.747, higher than the value determined by the model of analysis used, 

namely 0.05, meaning that statistically the social factor has the model appropriate to the degree of significance, that is, 

0.000. Then, the result of the factor analysis of variables x5 …x8 shows one component of the social factor (F2) with the 

eigen value that can explain diversity, that is, 58.502% (Table 4). This means that the eigen value of each variable 

indicated by the contribution of the value of each component cumulatively significantly contributes to the local people’s 

perception of the implementation of the CBT at the tourist village. The correlational coefficient value of each variable 

indicator of the social factor is >0.60 (Table 5), meaning that the contribution of all the variable indicators of the social  

factor is real. This is supported by what is stated by the local people (Table 2) that the degree of the local people’s 

perception  of the variable indicator that the development of the tourist village can increase the social status is 3.96 

(good); the local  people’s pride of the development of the rural tourism is 3.84 (good); the local people’s ability to play 

an active role in the development of the rural tourism is 3.94 (good); and the local people’s mutual cooperation in 
organizing the touristic activities at the village is 3.97 (good). However, in the studies conducted by Scott (2012) and 

Mahfud et al., (2015) it is stated that the development of new tourist areas need to determine that the social benefit is 

higher than the economic benefit to make them sustainable for the next generation.  

 

c. The Cultural Factor 

The value of the cultural factor is >0.05, that is, 0.619. This shows that statistically the model of the component of the 

cultural factor is appropriate to the factor analysis with the value of significance 0,000. From the result of the factor 

analysis of the four variables (x9, … x12), it is found that the eigen value of one factor component determining the variables 

included in the cultural factor that can explain total diversity is 48.976% (Table 4). Based on the contribution of the 

variables of the cultural factor, it can be stated that they all significantly contribute to the local people’s perception of the 

implementation of the CBT at the tourist village, meaning that it is very important to pay attention to the cultural factor to 

make the tourist village sustainable. Further, it is found that the correlational value of each variable indicator in the cultural 
factor is >0.60 (Table 5), meaning that the contribution of all the variable indicators of the cultural factor is real. This is 

supported by the tabulation of local people’s opinions (Table 2) that the value of their perception of the variable indicator 

of the touristic activities at the rural area involving the nature and culture is 4.02 (good); that the value of the touristic 

activities at the tourist village which do not contradict the local culture is 3.00 (good), and that the value of the 

development of rural tourism causing the local people to be affected by the western culture is 3.55 (good). 

The informants, Made Sedana who is from Serangan village, Made Rata who is from Kaba-Kaba village, Wayan 

Nadi who is from Bongan village, and Made Citra Dewi who is from Tista village state that they feel that the 

implementation of the CBT at the tourist village can make the local people more aware that the cultural tradition they 

have should be conserved and can also anticipate the negative impact of the western culture. They understand that the 

aim of the tourists to visit the tourist village is to watch the diversification of the local people’s culture. This supports  
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the results of the previous studies which is stated that serious attention should be paid to the cultural elements in the 

development of tourism as culture is one of the distinctive features which needs conserving in the development of 

sustainable tourism (Gelbman and Timothy, 2011; Oka et al., 2017).  

 

d. The Environmental Factor 

The value of the environmental factor is >0.05, that is, 0.649. This shows that statistically the model of the 
component of the environmental factor appropriate to the factor analysis with the value of significance 0.000. The result 

of the factor analysis of the four variables (x13… x16) shows that the eigen value of one of the factor components 

determining the variables in the environmental factor that can explain the total diversity is 55.317% (Table 4). Based on 

the extent to which the variables of the environment contribute to the local people’s perception of the implementation of 

the CBT at the tourist village, it can be stated that, as a whole, they significantly contribute, meaning that the 

environmental factor plays an important role in the development of the tourist village. 

Then, the correlational coefficient value of each variable indicator of the environmental factor shows that the value 

of one variable is <0.60 (Table 5), namely the variable of the existence of the tourist village can implement the principle 

of the environmental sustainability, meaning that this is the only this variable which does not contribute significantly 

and that the other variables do. The result of the tabulation analysis of what is stated by the local people (Table 2) shows 

that the extent to which they perceive the environmental factor is positive. This is supported by the value of the opinion 

that the local people are actively involved in conserving the rural nature is 3.74 (good);  the value of the extent to which 
they actively keep the natural environment clean is 3.78 (good);  the value of the natural conservation as a positive step 

taken to conserve the environmental ecosystem is 3.98 (good), meaning that the natural conservation is regarded as 

highly significant to attract tourists to come, inspired by the distinctive feature of the rural nature for the tourists who 

love environment. The development of tourist destinations requires the real balanced development of economic benefit 

and natural environment and the maximum empowerment of the local people (Alavalapati et al., 2000). Serious attention 

needs to be paid to the elements of the cultural, social and physical environments in the development of sustainable 

tourism for the next generation to enjoy (Gelbman and Timothy, 2011) 

 

e. The Political Factor  

The value of the political factor obtained is >0.05, that is, 0.643. This shows that statistically the model of analysis of 

the component of the political factor is appropriate to the factor analysis with the value of significance 0.000.  The eigen 
value of the result of the factor analysis of the four variables investigated (x17, …x20) that can explain total diversity is 

56.813% (Table 4). Based on the extent to which the variables of the political factors contribute to the local perception 

to the implementation of the CBT at the tourist village, it can be stated that they, as a whole, significantly contribute, 

meaning that the political factor also plays an important role in the sustainable development of the tourist village. Then, 

the correlational coefficient value of each variable indicator of political factors is found to be >0.60 (Table 5), meaning 

that the contribution of the variable indicators of political factor to the local people’s perception of the implementation 

of the CBT at the tourist village is real. The result of the tabulation analysis (Table 2) shows that the extent to which the 

local people’s perception of the political factor is positive enough.  

This is supported by the value of the opinion of the local people that the development of rural tourism can improve 

their participation is 3.47 (good), the value of the development of rural tourism that can increase the power of the local 

people as the management of the touristic activities at the village is 3.72 (good), the value of the development of rural 
tourism that keeps guaranteeing the local people’s rights in the management of the natural resources the village has is 

4.06 (good), and the value of the local people actively involved in the touristic activities at the village starting from 

when they are planned, implemented, supervised to when they are evaluated is 3.54 (good).  

That is justified by the informants (Wayan Karma, who is from Serangan village; Ni Made Sulatri, who is from 

Kaba-Kaba village; Wayan Wirya, who is from Bongan village; and Nyoman Sangka, who is from Tista village). They 

state that the development of rural tourism prioritizes, for example, the recruitment of the local people in its 

management, meaning that they have felt the benefit of the implementation of CBT. The reason is that they are 

maximally empowered by the management of the tourist village. This supports the results of the previous studies which 

state that the local people are the important agents of the development of the tourist village starting from when it is 

planned, when it is implemented to when it is evaluated (Reid et al., 2004; Trejos and Chiang, 2009; Dewi et al., 2013). 

The attention should be paid to the attitude of the local government and the local people’s view when developing 

sustainable tourism (Nunkoo et al., 2012). CBT-related activities in Indonesia are not only dependent on the 
community’s solidarity as stated in the results of the studies previously conducted but also on the community’s formal 

and informal leaders (Setiawina et al., 2020). 

 

CONCLUSIONS 

Based on what is described above, it can be concluded that the CBT at the tourist villages has been well 

implemented. The local people’s perceptions of the 20 items of statements in the questionnaire are very good and good, 

meaning that it is recognized that the implementation of the CBT at the tourist villages has positively contributed to the 

local people’s life. The statistical tests show that the 5 factors, namely the economic, social, cultural, environmental and 

political factors have significantly contributed to the implementation of the CBT at the tourist villages. Apart from that, 

the result of the test of each variable shows that almost all of the variables tested in the current study have significantly 
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contributed, except the variable of the existence of the tourist village that can apply the principle of the environmental 

sustainability. This indicates that the benefit of the implementation of the CBT at the tourist village has been really felt 

by the local people. This condition proves that the village developed into a tourist one has been able to benefit the local 

people economically, socially, culturally, environmentally and politically.   
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