
Mixed-Strategies of Marketing in
BBTF: Seller Persuasion

Towards Prospective Buyers
by Gede Ginaya Et Al.

Submission date: 17-Sep-2019 10:10PM (UTC-0500)
Submission ID: 1174875924
File name: 2._BBTF.pdf (965.93K)
Word count: 4789
Character count: 25670

























8%
SIMILARITY INDEX

%
INTERNET SOURCES

8%
PUBLICATIONS

%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

Mixed-Strategies of Marketing in BBTF: Seller Persuasion
Towards Prospective Buyers
ORIGINALITY REPORT

PRIMARY SOURCES

"Handbook of Service Science", Springer
Nature, 2010
Publication

I Putu Astawa, Ni Putu Wiwiek Ary Susyarini, Ni
Nyoman Triyuni. "Information Technology
Implementation on Socialization of Harmonious
Culture in Bali", MATEC Web of Conferences,
2016
Publication

Trisna Putra. "A REVIEW ON PENTA HELIX
ACTORS IN VILLAGE TOURISM
DEVELOPMENT AND MANAGEMENT",
Journal of Business on Hospitality and Tourism,
2019
Publication

Emma Pope. "Tourism and wellbeing:
transforming people and places", International
Journal of Spa and Wellness, 2018
Publication



5 1%

6 1%

7 <1%

8 <1%

9 <1%

10 <1%

Linda Lea Elisabet Muinonen, Ashish Kumar.
"chapter 9 Building City Brand through Social
Media", IGI Global, 2017
Publication

Carla Barbieri. "Assessing the sustainability of
agritourism in the US: a comparison between
agritourism and other farm entrepreneurial
ventures", Journal of Sustainable Tourism, 2013
Publication

Chinese Management Studies, Volume 8, Issue
1 (2014-09-16)
Publication

Olivier Caya, Éric Brunelle, Pierre-Majorique
Leger, Tristan Grebot. "An Empirical Study on
Emotions, Knowledge Management Processes,
and Performance within Integrated Business
Process Teams", 2012 45th Hawaii International
Conference on System Sciences, 2012
Publication

Per Olof Berg, Guje Sevón. "Food-branding
places – A sensory perspective", Place Branding
and Public Diplomacy, 2014
Publication

Zongshi Chen, Yang Cao. "Chinese Private
Corporate Philanthropy: Social Responsibility,
Legitimacy Strategy, and the Role of Political
Capital", Chinese Sociological Review, 2016



11 <1%

12 <1%

Exclude quotes Off

Exclude bibliography Off

Exclude matches Off

Publication

K. Thirumaran, Minh Xuan Dam, Carol Marie
Thirumaran. "Integrating Souvenirs with Tourism
Development: Vietnam's Challenges", Tourism
Planning & Development, 2013
Publication

Isabelle D. Wolf, Gillian B. Ainsworth, Jane
Crowley. "Transformative travel as a sustainable
market niche for protected areas: a new
development, marketing and conservation
model", Journal of Sustainable Tourism, 2017
Publication


	Mixed-Strategies of Marketing in BBTF: Seller Persuasion Towards Prospective Buyers
	by Gede Ginaya Et Al.

	Mixed-Strategies of Marketing in BBTF: Seller Persuasion Towards Prospective Buyers
	ORIGINALITY REPORT
	PRIMARY SOURCES


